
A PARTNERSHIP THAT FITS
A BRIEF OVERVIEW OF WHO WE ARE 
AND WHAT WE CAN DO FOR YOU
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WHOWEARE

JB Cumberland PR (JBCPR) has been providing 

outstanding Public Relations for consumer 

products since 1985, offering results-orientated, 

strategic public relations and marketing capabilities 

to increase sales, shape brand image and create 

market share for our clients.



THE JB CUMBERLAND PR STORY
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JBCPRwasfirst foundedwhenJoannaCumberlandreturned
from Europe to fulfill a need in the US for coordinated
communicationsbetween a news hungry media and the
well-designed,upscaleEuropeanconsumerproducts being
launchedin the US.

With an acute ear for enduring trends and today's new
forms of media, an established appreciation for well-
designed,high-performanceproductsand a strongsenseof
proper mediapresentation,JBCumberlandPRcontinuesto
create successfulcampaignsfor its clients. The unique
perspectiveof the agencyis rooted in an astute awareness
of the clientsbusinesscombinedwith well-established,ever-
expandingrelationshipswith classicandnewmedia.
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× Establish/increase brand awareness for our clients

× Increase and generate sales for our clients

× Launch and re-launch brands to general and niche markets

× /ǊŜŀǘŜ ǘƘŜ ƴŜȄǘ άƳŜŘƛŀ ŘŀǊƭƛƴƎǎέ

× Create buzz around a brand

× Build brand image and identity across diverse markets and regions

× Help manage international relations and trade relations

× ΧŀƴŘ ǎƻ ƳǳŎƘ ƳƻǊŜΣ Ƨǳǎǘ ŀǎƪ ǳǎΦ

OURCAPABILITIES



Theirbusinesssuccessisalwaysour ultimate goal. With our support,
they shouldradiatein their own category!

We work closelywith our clients, sharingour marketingexpertise
and ideas. Together, we create and define the public relations
campaign that meets specific objectives and promises tangible,
measurableresults.

Byour choice,our client baseconsistsof a groupof companiesthat
are outstandingin their own field. Theunifyingelement amongall
of our clients is superior quality, outstandingperformance/design
andvaluefor the investment.

OURCLIENTS
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REPRESENTATIVECLIENTSSERVED

A FEWCASESTUDIESFOLLOW

http://www.germanbeerinstitute.com/cma.html


BODUM & JBC PR
A PR Partnership Success Story

During our 11-year strategic PR partnership with
BODUMUSA,the brand has become an icon for
great, accessibledesign! By shifting our approach
along with changesin the market and capitalizing
on trends, we have continued to position BODUM
asthe ultimate sourcefor fresh ideas,new product
innovationand home décor inspiration,leavingthe
mediaalwayswantingmore.

Our strategic approaches have included:
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V Introducing the original BODUM French Press to media with product and coffee samplings and 
seminars,  establishing BODUM as a leader in the specialty coffee category

V [ŀǳƴŎƘƛƴƎ ǘƘŜ .h5¦a ¢Ŝŀ tǊŜǎǎ {ȅǎǘŜƳΣ ŜƳǇƘŀǎƛȊƛƴƎ ǘƘŜ άǘŜŀ ŎŜǊŜƳƻƴȅέ Ǿƛŀ ǇǊƻŘǳŎǘ ǎŀƳǇƭƛƴƎ 
and tea tasting seminars exclusively for the media

V Utilizing the grand opening of the BODUM flagship store in NYC to focus on the breadth of the line 
and establish the brand as a leader in lifestyle design

V Focusing on design innovation with the introduction of the Double Wall Glass technology

V Introducing the BODUM French Press system to the new generation of coffee drinkers:  young 
adults and the college bound

V IƛƎƘƭƛƎƘǘƛƴƎ ǘƘŜ ƛƴƘŜǊŜƴǘ ŜƴǾƛǊƻƴƳŜƴǘŀƭƭȅ ŦǊƛŜƴŘƭƛƴŜǎǎ ƻŦ ǘƘŜ .h5¦a CǊŜƴŎƘ tǊŜǎǎ ŀǎ ǘƘŜ άƎǊŜŜƴ 
ƳƻǾŜƳŜƴǘέ ŀǊƻǎŜ ǘƻ ǘƘŜ ŦƻǊŜŦǊƻƴǘ

V Communicating ways in which consumers can replicate the coffee shop experience right at home 
with BODUM, saving dollars every day, during times of economic difficulty

V Capitalizing on the trend of adding a splash of fun color into the home as BODUM introduces new 
collections in vibrant hues

V Changing the way consumers view their kitchen electrics with the introduction of the e-bodumline

V Making the outdoor lifestyle chic and stylish with the new BODUM BBQ collection!
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! wŜŎŜƴǘ {ǳŎŎŜǎǎ ƛƴ ǘƘŜ hǳǘŘƻƻǊ [ƛŦŜǎǘȅƭŜ /ŀǘŜƎƻǊȅΧ



JOSEPH JOSEPHCASE STUDY
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Starting in July 2010, to position the new Joseph Josephbrand as a product design leader in the US, we 
initiated an ongoing, strategic PR campaign and are achieving amazing results for our client, both from 
the brand recognition and sales points of view. 

Our PR tactics for the first six months included:

- Getting Started ςWe got to know each other better.

- Trade Media Relations ςWe introduced the brand to the major trade media, so that their retailers 
could see Joseph Josephin the places that influence.

- Trade Show Support: NYIGFςWe invited all our closest media friends (sic!) to stop by the Joseph 
Josephbooth during the August NYIGF; we gave them a personalized tour of the booth and got in 
touch with them again after the show to offer more information, support and to prompt coverage.

- Design Community ςWe simultaneously introduced the brand to the major design media and 
influencers, both online and off line.

- Food Media and Influencers ςWe introduced the brand to food media too, of course!

- Gift Guides ςWe suggested Joseph Josephas the perfect gift for both foodies and design geeks.

And the results have been OUTSTANDING! Please see the following.



SELLING JOSEPH JOSEPHPRODUCTS
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TOTAL CIRCULATION AND READERSHIP FIRST SIX MONTHS

IŜǊŜΩǎ ǘƘŜ ǘƻǘŀƭ ŜȄǇƻǎǳǊŜ ǿŜ Ǝƻǘ ŦƻǊ WƻǎŜǇƘ Josephfrom July 1st to December 31st 2010, broken down 
by month.

July: 402,233

Ã August: 38,979,246

Ã September: 15,891,797

Ã October: 912,279

Ã November: 64,836,347 

Ã December: 50,209,744

Ã TOTAL CIRCULATION/UNIQUE VISITORS PER MONTH: 171,231646

Ã TOTAL READERSHIP: 599,310,761

Ã Circulation/Unique Visitors Per Month= the number of copies a newspaper or magazine 
distributes on an average day or total visitors per month, if on the web.

Ã Readership= the number of people who read a particular publication (which is usually x3.5 the 
circulation, assuming that the same copy is read on average by 3.5 people)

tƭŜŀǎŜ ǎŜŜ ǘƘŜ ŦƻƭƭƻǿƛƴƎ ƳŜŘƛŀ ŎƭƛǇǎΧ



JOSEPH JOSEPHIN PRINT ςMAGAZINES & NEWSPAPERS
JULY 2010 ςDECEMBER 2010
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JOSEPH JOSEPHIN PRINT ςMAGAZINES & NEWSPAPERS
JULY 2010 ςDECEMBER 2010
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JOSEPH JOSEPHONLINE ςWEBSITES & BLOGS
JULY 2010 ςDECEMBER 2010
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