Situation: Our launch of the iSi ORKA Oven Mitt in 2003
was the perfect example of great PR that works! The
media featured the ORKA and it kept flying off the retail
shelves. We continued this success for the next three
years until...
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Creating the Next Media Darling Ls[

Next Challenge: iSi North America stopped
distributing the ORKA brand in the U.S. and
developed a new iSi signature line of kitchen basics

that we would launch to the media.
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Easy skillet dinners
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