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Campaign 
 

We knew performance credibility 
was going to be an issue with a 

product like the ThermaCell 
mosquito repellent system, so we 

put together a detailed media packet 
to create a credible background for 

the line, and attacked all timely 
media targets. The West Nile Virus 

was also a pivotal factor in our 
campaign because if its inherent 

newsworthiness. 
                                       RESULTS 
 
More than 49 million viewers, readers, and listeners 
were exposed to the brand in summer of 2004. This 
was an over 1000% increase from the campaign 
conducted by a famous PR agency the previous year. 
We also met and exceeded all of our client’s 
objectives and are implementing the next summer’s 
campaign targeting hunters and fishermen, as well as 
home and garden.  
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