fusionbrands® -where icons begin...

Everyday tasks can always be made easier, faster and
more pleasurable. By blending material-science into simple
machines, fusionbrands® does just that and their products are already
highly respected in the desigh community.

It has been our assignment to generate their way into the lives of general consumers.
Together in 2007 JBCPR and fusionbrands launched their new product line. Using seasonal
news hooks, and out of the box personal pitches as well as Social Media tools like viral
videos and technology blogs the fusionbrands PR campaign created industry and
consumer excitement about this unique company, its philosophy and products.
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| life made easier |

Live well on less:
71 ways to spend smarter
(and save a lot)

.. Expertadvice for
thriving in tough times

Delicious recipes from
warehouse-club staples

Spring trends 101:
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Paris Hilton at the FIFI Awards (Fragrance)
Recipient of celebrity gift bag containing a
cupcooley from fusionbrands.
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Upon sporting this comba ice
tray/bucket/mini-coolcr carly
in the day, Brown whisked the
TeeOrb to the office kitchen. By
lunchtime there w N

lce Maker / $16

Juse Five inchues 1all, this space-age looking

o o, dipes., amal beverages am

abe 20 iew cubes. The silicone esteron

holds the iee cubes, keepi

e b g im e base et oo




	Slide Number 1
	Slide Number 2

