“Form and Function” » .,
A Tool to Tame

“Neat, Sweet and Complete”

“The very latest in thingamajigs”

“Cool Tools”

“Hip, Hip, Puree”

“One hand wonder”

“Make life easier”

“Go Go Gadgets”

“Creating a Brand”



SITUATION
After 20 years of being handled by a outside
distributor, in 2001 Chef'n began marketing prod-
ucts under its own brand name and hired us as
consultants to set up a strategy to generate indus-
try and consumer brand awareness. The unique
and defining message was of a product design
company founded on wit and youthful spirit,
which would differentiate them from
competition.

CAMPAIGN

We have been able to convey these attributes to the con-
sumer media via trade shows; in-person office visits; Satellite
TV Media Tours, personal contact and press events.
The press, once informed, carried the message very
effectively!

PR Value Report 2003

Grand Total $ 2,294,670
Consumer $ 1,679,968
TV / Radio $ 500,550
Trade $ 214,152
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The frosty colors of 1 a Switel it, combi-
nation measuring spumia spatulas, and
stirring toals from Chef'n (§9.99-512.09
each}, make them fun for the holidays and
their versatility assures year-round useful-
ness. Made of heat-resistant silicone rub-
ber, they're perfiect for finishing the gravy.

- v

EASY ACCESS
With its stainless
steel V-shaped
blade, the
Grapefruiter from
Chef'n can saction
citrus with a one-
handed squeeze.
$20. 866-642-4335;
www.chein.com.




RESULTS

During the first year out, the program resulted in a
70% increase in sales. The company now has
nationwide distribution in all major home and
kitchen chains. Even the consistently surprised CFO
continues to credit our efforts for a significant
contribution to this success!
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